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ABSTRACT | The aim of this article is to study which are the main topics that female
columnists address in a Colombian regional newspaper, explore the intention and
style of their opinion columns, and establish if female columnists can be classified
as opinion leaders. To do so, we conducted a content analysis of 36 opinion columns,
of the total of 95 written by women in 2015 and published in the online medium
Vanguardia.com, from Bucaramanga, which allowed the identification of themes,
styles and intentions of these publications. We concluded that their columns are
analytical, preserving the informative style and interpretive attitude, and that the
interaction of their readers on Facebook with their arguments would allow them
to be considered as public opinion leaders. According to our findings, their position
is the product of the deep and critical approach they have on current issues related
to the environment, public management and gender violence, abandoning female
stereotypes related exclusively to sex, beauty and fashion. These data support the
evidence that shows that women are advancing in their position in the public eye,
both politically and in the media, thus overcoming the habit of being only installed
in private and discreet spaces, and increasingly reaching an open and explicit
insertion in society and in decision-making.

KEYWORDS: women,; public opinion; online media; journalism; female
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RESUMEN | El objetivo de este articulo es estudiar cudles son los principales temas sobre
los que hablan las mujeres columnistas en un diario regional colombiano, explorar cudl
es la intencion y estilo de sus columnas de opinion, y establecer si las mujeres columnistas
pueden llegar a ser catalogadas como lideres de opinién. Paraello, se llevé a cabo un andlisis
de contenido de 36 columnas de opinion, del total de 95 escritas por mujeres en 2015 y
publicadas en el medio en linea Vanguardia.com, de Bucaramanga, lo que permitiéidentificar
temas, estilos e intenciones de estas publicaciones. Se concluyd que sus columnas son de
andlisis, conservando el estilo informativoy la actitud interpretativa, y que la interaccion
de sus lectores en Facebook con sus argumentaciones permitiria considerarlas lideres de
opinién publica. Su posicionamiento, de acuerdo con lo hallado, es producto del abordaje
profundoy critico querealizan sobre temas de actualidad relacionados con loambiental, la
gestion piiblica y la violencia de género, abandonando estereotipos femeninos relacionados
exclusivamente con sexo, belleza y moda. Estos datos apoyan la evidencia que muestra que
las mujeres avanzan en su posicionamiento en la espera ptiblica, tanto en lo politico como
en los medios de comunicacién, lo que supone la superacién del hdbito de reservarse para
los espacios privados y discretos a cambio de alcanzar crecientemente una insercién abierta
y explicita en la sociedad y en la toma de decisiones.

PALABRAS CLAVE: mujeres; opinién ptiblica; medios en linea; periodismo; columnistas.

RESUMO | O objetivo deste artigo é estudar quais sdo os principais temas mencionados
pelas colunistas em um jornal regional colombiano, explorar qual é a intencéo e o
estilode suas colunas de opinifo e determinarse as colunistas podem ser classificadas
como lideres de opinido. Para isso, foi realizada uma andlise de contetddo de 36
colunasde opinido, do total de 95 escritas por mulheres em 2015 e publicadas no meio
online Vanguardia.com, de Bucaramanga, que permitiu a identifica¢éo de temas,
estilos e intengdes dessas publicacSes. Concluiu-se que suas colunas sdo analiticas,
preservando o estilo informativo e a atitude interpretativa, e que a interacdo de
seus leitores no Facebook com seus argumentos permitiria que fossem consideradas
lideres da opinido publica. Sua posi¢do, de acordo com o que foi encontrado, é
o produto da abordagem profunda e critica que realizam sobre quest3es atuais
relacionadas ao meio ambiente, gestdo publica e violéncia de género, eliminando os
esteredtipos femininos relacionados exclusivamente a sexo, beleza e moda. Esses
dados corroboram as evidéncias que mostram que as mulheres avancam em sua
posicdo de espera puiblica, politicamente e na midia, o que significa superar o habito
de reservar espagos privados e discretos em troca de atingir cada vez mais uma
insercdo aberta e explicita na sociedade e na tomada de decisGes.

PALAVRAS CHAVE: mulheres; opinifo ptblica; midia online; jornalismo;
colunistas.
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INTRODUCTION

Although we cannot speak of a feminization of journalism (Rivero, Meso, & Pefia,
2015), the proportion of women in newsrooms has increased in the last ten years.
In Spain, in 2005, 34% of journalists were women (Soriano, Cantén, & Diez, 2005),
the same percentage as in the United States; the figure was lower in the United
Kingdom (25%) and almost proportional in Finland (49%).

In Latin America, women represent 47% of press reporters, 36% on radio
and 50% on television, according to the report by the Global Media Monitoring
Project (Macharia & Lee, 2017). However, the data on men versus women in
opinion genres are limited.

The reasons for the lower number of women in newsrooms may be associated
with the fact that “the positions of women in the sector are mainly concentrated
in those of little responsibility, and also that there are more women in the fields
defined as ‘other presses™ (Rivero et al., p. 570).

Mellado, Simén, Barria and Enriquez (2007) corroborate the above by pointing
out that female journalists do not work in the media, but mostly in other areas,
such as organizational communication and academic training.

According to Rivero etal. (2015), the main problems with the profession change
regarding gender. Women face low pay and intrusion, while men are worried
about content politicization and unemployment, which would explain the greater
presence of women in less visible spaces of journalism.

When analyzing beliefs about the exercise of the journalistic profession and
perceptions about gender roles, De Miguel-Pascual, Parratt-Fernandez and
Berganza (2019) verified that there are some subtle forms of discrimination.
Spanish female journalists, for example, consider that their work “is constrained
by business decisions, censorship, politicians, and pressure groups” (p. 9).

From this situation, questions arise such as: What do female columnists talk
aboutin a Colombian regional newspaper? What is the intention and style of their
opinion columns? Can female columnists be classified as opinion leaders? These
were answered thanks to the information collected by the project Columnistas de
opinién y tema ambiental: posiciones y limitaciones al momento de orientar a la esfera
ptiblica (Opinion columnists and environmental issues: positions and limitations
when guiding the public sphere), from the U'wa Werjay4 Research Group of
the Universidad Pontificia Bolivariana, Bucaramanga campus, and the work
done by Campos (2018).
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STATE OF THE ART AND THEORETICAL FRAMEWORK
Female journalists in the media

The IV World Conference on Women in Beijing, in 1995, set a guideline for the
global agenda regarding gender equality, and -from there- strategic objectives
were designed, represented in twelve spheres established in the Beijing Declaration
and Platform for Action; however, there are still gender gaps in the practice of
journalism, as well as in the management of news agendas. There are still strong
stereotypes (submission, sexist language, advertising, violence, among others),
both in the media content and in the participation of women in decision-making
in the media industries.

Thisimbalance hasalong history. In 1904, while the University of Illinois in the
United States began offering a four-year academic program for Journalism training,
the directors of Columbia University, in that same country, refused to have women
in the classrooms. Finally, after reversing the decision, they allowed the enrollment
of a minimum group of women, 10% of the total number of men registered, a
quota that remained until 1968. “Until this point masculine pronouns described
better than ever the reality of journalism students, beyond the grammatical habit
of generic masculine terms” (Chambers, Steiner, & Fleming, 2004, p. 21). The
authors add that the gender gap was strengthened in such a way that the academic
manuals for training journalists were written by men and the women produced
their own materials.

On the other hand, with Joseph Pulitzer came along the newspaper World, the
first North American printed media to include a page for women; the same was
done in the United Kingdom by Alfred Harmsworth, who launched the Daily Mail
in 1896, aimed at the female audience, and that with the punchline get me a murder
aday became that country’s most important media, with 989,000 male and female
readers (Chamberset al., 2004).

In 19th century Colombia, the relationship between the press and women was
defined by the creation of newspapers for the fair sex (as the feminine was called),
due to the emergence of poetesses, female writers and, of course, of publishers
willing to publish them (Melo, 2017). These newspapers, in addition to providing
a space for the visibility of these women, also had the intention of forming an
educated and pleasant companion for men (Gil, 2016; Alzate, 2003). Although there
was not a development of a feminist struggle in the actual sense of the word, these
media had a decisive contribution to raising awareness of the condition of women,

“...all of them were propagandists and activists in favor of political tolerance, peace
and coexistence, and worthy representatives of culture and national sovereignty”
(Vidales, n.d., par. 38).

69



BOHORQUEZ-PEREIRA, G., ESPINEL, G. A., & MOJICA, E. C. Women columnists, opinion leaders

Londofio (1990) adds to this chronology:

The first (publication) was Biblioteca de Sefioritas, which appeared in 1858
in Bogotd, with 67 issues published before disappearing the following year.
Thereafter, the number of these publications began to grow, reaching their
peakbetween 1870 and 1890. Then, around the 1910s, they decreased somewhat,
slowly increasing again during the 1920s and 1930s, and augmenting in the
1940s. Theirnumber serves asan indicator of the fluctuations that the interest
in women in the country has had during those years (p. 7).

Mexican women lived a similar situation after the revolution (1910-1917), since
a good number participated in the press before it, “confirming the inception of
a rupture of myths and female stereotypes, such as that of being destined to be
wives and mothers, which by 1910 was still the ‘feminine ideal” (Lever, 2013, p.
3). However, after having published in various newspapers of their own or those
of others, they began to face obstacles in connecting with the national media;
the women of that generation had left their homes to insert themselves in the
profession of writing and publishing, and although they took the household to the
newspaper, from the kitchen, fashion and beauty sections, they also gave their
opinion and questioned their context (Lever, 2013).

The multimedia initiative Pasado Impreso, from the Universidad de Los Andes,
reveals that in Colombia, between the 30s and 40s, women working in the press
went to private companies to finance their media, taking advantage of the growth
of the domestic market. With the printed medium Mireya, Josefina Canal de Reyes
was one of the first to seek financing through alliances; Agitacién Femenina, which
closed in 1944, was maintained with the funds of Ofelia Uribe de Acosta, its director,
in addition to donations, sponsors and alliances with organizations such as the
Women’s Union of Colombia and the Women’s Alliance.

In 1946, the Colegio Mayor de Antioquia inaugurated, with twelve students, one
of the first programs with a journalism curriculum exclusively for female students;
although the curriculum was frequently modified and there were tensions in public
opinion to know what would be the tasks that women would perform, the program
promoted in students the possibility of being authors of chronicles and reports,
supervisors of women'’s pages in the traditional media, or to assume managerial
positions in the newspapers’ advertising, circulation or graphic design sections, as
well as in their archive sections. The school closed four years later, but a step had
been taken for the professionalization of female journalists, since the Universidad
Javeriana continued the training in this area.
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In the 60s and 70s, Mujer, a medium created by Flor Romero de Nhora, who
served as editor at El Espectador, was the protagonist of innovation in narratives
and photojournalism, establishing a visual reference for the middle class
and the political roles that it should assume. Likewise, the photo-reports and
illustrated articles had an editorial angle that highlighted the need for social action
(http://pasadoimpreso.uniandes.edu.co/).

This type of journalism, according to Rivero et al. (2015):

On the first place, promoted women’s access to the journalistic profession;
second, allowed them to begin to become news subjects, and third, it
represented a political advance for women, because despite being treated
using sensational formulas, they were able to incorporate issues such as the
right to vote for women (p. 567).

Other works such as those by Carrefio & Guarin (2008) describe women’s
position, origin, and journalistic practices in Colombia from the second half of
the 20th century to the first decade of the 21st century. The study revealed that
the female journalists of the 1950s felt respected by their colleagues, who did
not see them as competition, since they were assigned to cover soft topics, such
as social, cultural and women’s pages; in the 1980s, women in newsrooms did
report discrimination based on their gender. The article highlights a tension in the
relationship between gender, journalist and source, since “the seduction strategy,
understood as a way to captivate and gain trust, is a weapon that, depending on
the male or female journalist, can help in the search for information” (Carrefio
& Guarin, 2008, p. 84).

According to a FLIP study conducted on journalists in various Colombian regions,
40% of the women consulted expressed they had felt a differential treatment in
theirjournalistic practice and regarding gender issues; for example, the coverage
of sources of public order, as stated by journalist Yamile Arango, was assigned to
her for her qualities, but not precisely as a reporter (Jules, 2017).

Onthe other hand, Barrios & Arroyave (2007) point out that female journalists
noticed a great difference in the exercise of their profession according to their
marital status. All of them emphasized the personal sacrifice they make to
comply with the roles of journalist, mother, and wife. They also highlighted
the need to find a sympathetic partner, who is most of the time a journalist
too, and the role their families play in caring for their children. In conclusion,
complying with the work and family scenario creates tensions affecting their
mental and physical health.
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However, the Internet and social networks have allowed female journalists
to find new contexts and audiences. Mojica, Espinel and Botero (2019) state that
female media directors or national media correspondents, “recognize that the
media in which they work have taken a stand that allows them to be consulted and
followed by their audiences due to the information treatment they conduct in their
professional practice” (p. 365). The Internet has given them greater independence
and invites them tolook out for their places in the already established social media:

They also state that there are other mediums that have allowed them to
provide information in a more agile way and from their personal stand,
as social networks, which, being personal, give way to debate, to convene
audiences to participate in specific topics in equity and gender (Mojica et
al., 2019, p. 365).

This is in line with Ganzabal (2018), who in his study on old and new
conversational spaces of the female press highlights that “conversation channels
are mobile and on social networks: Facebook, Twitter and Instagram mainly. This
is where female readers’ feedback comes from and one of the biggest sources of
traffic along with SEQ” (p. 1284).

The other side of the same story corresponds to studies on the presence of
women in the media as sources; these are broad and diverse, but they all point to
an underrepresentation. For example, Mateos (2007) describes in an extensive
investigation the way in which the Spanish digital media represent women in their
news, the number of times and the form of talking about them. It was confirmed
that the largest female representation is registered in the People, Society and
Culture sections, in that order, which is replicated in digital newspapers:

The informative interest of women as a person linked to recreational activities
and entertainment, to aspects of intervention and social commitment, orasa
professional in the world of culture and art, which is presentin conventional
media (Mateos, 2007, p. 123)

Women are also less likely to appear in the Sports section; this inequality
between gender and sections evidences the presence of stereotypes that condition
the greater appearance of women in the soft news sections, concludes Mateos (2007).

In Latin America, the study of Torres and Silva of three Chilean newspapers
(2010) determined that there is an underrepresentation of women, given the logic
that the media maintain about what is news, defined as what occurs mainly in
the public and political world, and in the events seen as impasses or out of the
established order, which limits the registration and the appearance of women as
protagonists of current media news. Ferndndez (2010) states that:
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The female voice, projected through the media, probably has, indeed, different
nuances from that of men, but the space given to women to speak about
them and for them, to comment on what is happening every day, or to make
decisions, leaves much to be desired (pp. 36-37).

In this regard, the CIMAC study (2009) determined that women’s voices and
points of view are present in a residual way in the media and in information, as
they are only 10% of the news generated in the world.

Female opinion leaders in the press

When characterizing a leader, we take the proposal of Rivadeneira (2005), who
describes it as one who maintains its own position; lives according to the norms
of its group (it is important to note that the norms are the real norms of the group,
and not those that the leader believes should be); directs; does not give orders that
will not be obeyed; when giving orders, uses the established procedures; does not
impose itself on its followers at social events; does not censure or praise a member
of its group in the presence of other members; considers the whole situation, i.e.,
isnot guided by partial facts; it is less concerned with inflicting punishment than
with creating the conditions in which groups will discipline themselves; listens
and knows himself/herself, and therefore has great self-control.

Inturn, Katz & Lazarsfeld opinionleaders model (1979) starts from the identification
of certain characteristics by which leaders are perceived because they have an interest
in a subject; being informed, they exercise power over the mass; their tendency is
gregarious (interrelation); they have charismaand convening power; they have a place
in society; they share their opinion and interests publicly and are firm in their opinion.

The study Lideres de opinion en la prensa colombiana: una metodologia para el
andlisis sistemdtico de encuadramientos (Leaders of opinion in the Colombian press:
a methodology for the systematic analysis of frames) shows that 78.6% of men
generate positions and opinion in the media, while the activity of women in them
is reduced to 21.4% due to the lack of opportunity and the masculinizing media
environment (Giraldo & Montealegre, 2013).

On the other hand, the survey company Cifras y Conceptos (2018) showed similar
datainits opinion panel. In the national study, only three of 17 columnists are recognized
women: Maria Jimena Duzan (12%), Mar{a Isabel Rueda (6%), and Salud Herndndez (3%).
Regarding the eastern region of Colombia, the data is not satisfactory; for example, in
Norte de Santander Elisa Montoya (3%) is the only female columnist out of nine, and in
Santander, Diana Giraldo' (8%) and Marfa Juliana Acevedo (4%) were the only women
recognized by respondents among 17 columnists.

1. Diana Giraldo’s columns are part of the corpus of this research.
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Afteranalyzing 169 whole days of the newspaper El Pais in its digital version, Sudrez
and Ortega (2019) concluded that, between 2012 and 2016, women signed 400 opinion
pieces out of the total of 2,621 that make up the sample, i.e., only 15.26%. This figure is
surpassed by their male colleagues, who signed 66.35% of the corpus of the investigation.

Therefore, their impact on the formation of public opinion faces obstacles, if we
consider the general concept of public space, which “includes the public domain,
collective social use and multi-functionality. It includes a sociocultural dimension, of
community expression and decision-making; a space where there are information and
opinions. It means, for women, to be seen and heard” (Arendt, 1995, p. 32).

Thus, there are few women guiding and shaping an opinion for informed decision-
making as a pillar of democracy; this affects women'’s empowerment in journalistic
work, which begins with their entry into the media and progresses with the
incursion of women in the opinion pages, until reaching management or the media
direction (Fernandez, 2010).

Opinion columns in journalism

After these initial approaches, it is necessary to expose the principles of opinion
journalism. First, it should be noted that the division of journalistic genres into
Informational, Interpretive and Opinion, is still not resolved. With the rise of new
media, transmedia and multimedia, it is increasingly difficult to think of pure
journalistic genres.

For Grijelmo (2014), opinion texts “usually reflect the true spirit of a newspaper”
(p.122). From these we can infer the way in which they face reality and social
transformations. Although this task can also be seen in chronicles and headlines,
ultimately, the opinion articles must show more clearly the newspaper’s ideology.

The author defines the opinion piece as the genre in which there is the greatest
freedom, and includes within its formats the column, the editorial and the comment.
Regarding the column, which he surnames brief, he states that itis used to address

“trivial questions or at least questions addressed trivially” (Grijelmo, 2014, p. 131).

Martinez (2004) develops more broadly the definitions of article or comment
and not that of column; the author, following Martin Vivaldi, defines them as “pieces
of a very varied and wide content, of various and very diverse forms, in which a
current fact or idea, of special significance, is interpreted, valued or explained,
according to the conviction of the columnist” (p.66); this definition applies to both
opinion and argumentative texts, which in turn he includes in the subgenre of
editorial style, and makes it clear that fair play is essential in the article or comment
so that there is no “dishonest manipulation of the intelligence of the citizens who
receive the messages” (Martinez, 2004, p. 69). Regarding the columns, he states
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that there are three modalities: analysis, opinion, and personal. The first, with an
informative style and interpretive attitude, and the second, with an editorial style
and a judgmental or persuasive attitude. In the Style Book of the newspaper El Pafs,
Galdn (2018) refers to opinion columns as author pieces, clarifying that when the
author quotes other people in his/her text, it is considered that he/she assumes
this position as his/her own, unless he/she directly contradicts the arguments.

Nowadays, opinion columns are published frequently thanks to new digital
platforms. Foralong time, in traditional journalism opinion columns were exclusive
to the Sunday newspaper, and intended to provide information, make comments, or
assess a fact or event of great social repercussion. According to Gonzalez (1991), the
column has three fundamental characteristics that shape its essence: periodicity,
a fixed name with a specific and recognizable font, and its eminent personal and
emotional character. Likewise, its content is judgmental, editorializing, direct
and persuasive. Other authors, such as Moreno (2000), specify that:

The column isan example of personal journalistic language, a communication
instrument that pursues the defense of certain ideas, the creation of a state
of opinion and the adoption of a determined position regarding a currentand
relevant fact. Itis an evaluative, analytical, and reasoning comment with a
purposeidentical to that of the editorial: to create an opinion from one’s own.
Its difference lies in the individual identity of the signature. It is a vehicle
of personal communication that flees from the anonymity and solemnity of
the editorial; of the density and depth of the journalistic article, and of the
simplicity and asepsis of the news piece (p. 1).

The column as a genre of opinion analyzes, interprets, values, and guides the
public regarding news events. Columnists take a stand on a certain topic, in order
to have credibility with their readers and the attentive audience that waits for their
columns. Writing them is not an easy job, it requires knowledge and skill, they
must be designed to attract the audience and always maintain the same attention.

The pedagogical text El articuloy la columna. Proyecto Mediascopio Prensa. Lectura
de la prensa escrita en el aula, publicado en Espafia (The article and the column.
Mediascopio Prensa Project. Reading the press in the classroom), published in
Spain by the Ministry of Education (2009), proposes the following types of opinion
columns regarding their content:

« Information: there is a predominance of informative content
over opinion content.

 Opinion: there is a judgment regarding an event, generally current.
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« Personal: it is reserved for a prestigious writer to comment on matters that
interest him or her.

« Humoristic: seeks to entertain and amuse, as its name implies,
using humorous resources.

« Written by personalities: intended for authors who may be of interest to the
audience, such as politicians and artists.

« Miscellaneous: addresses several topics separately. Its style is flexible,
informal, and creative. In these, in addition to changing the subject, the
columnist can change the tone or font.

o Literary: all those that do not aim to make a comment on current affairs.

« Society: related to the social chronicle and almost always reports on worldly
events. Also included here are those with facts covered in jokes, details, and
even uncomfortable comments regarding celebrities.

The same work classifies the style and intention of the columns in:

 Analytical column: complies with the reporting style and interpretive
attitude; this type of column interrelates facts, offers historical perspectives
for contextualization, and gives perspective to the positions that
the news has provoked.

« Opinion column: characterized by having an editorial style and a judgmental
or persuasive attitude. In this type of column, the author, in addition to
analyzing and arguing, subjectively judges events and explicitly expresses
his/her opinion, trying to get the reader to assume and endorse it.

« Personal column: itis characterized by its pleasant style and creative literary
style. Itappears with a certain regularity, in the same space of the newspaper.
Its subject is free and is always signed by a prestigious writer or journalist.

METHOD

This article took as reference for its analyzes the information collected in the
Columnistas de Opinidon y tema ambiental: posiciones y limitaciones al momento de
orientar a la esfera piiblica en dos periddicos versién web de Colombia project (Opinion
columnists and environmental issues: positions and limitations when guiding the
public sphere in two online Colombian newspapers) developed between 2010 and
2016 by the research U'wa Werjaya Training Research Group of the Universidad
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Pontificia Bolivariana, campus Bucaramanga; in addition, it uses the the work
conducted by Campos (2018).

The study has qualitative and quantitative scopes, with a mixed approach; it is
descriptive and focuses on the online media Vanguardia.com?. The technique was
content analysis, used with great success for the objective, systematic, quantitative,
and qualitative description of the explicit communication content in the analyzed
texts. Its main purpose is to provide knowledge, new insights, representations of
factsand practical guides for action in research, based on the scientific requirement
of this tool: to be reproducible (Wimmer & Dominik, 2001).

It is important to clarify that content analysis, as a research technique, uses
measurement and evaluation parameters of a quantitative and qualitative order. The
former are related to the counting of thematic frequencies, i.e., statistics based on
the count of units, while the latter are evidenced in the research exercise based on
theories, i.e., logics based on the combination of categories. Therefore, establishing
hierarchical analysis criteria allows us to respond to the validity or non-validity
of the hypotheses raised and to the fulfillment of the objectives, which in the
case of this work are:

Objective 1. Study the main topics addressed by female columnists in the
Colombian regional newspaper Vanguardia.com

Objective 2. Through content analysis, explore the intention and style of
their opinion columns.

Objective 3. Establish whether female columnists can be classified
as opinion leaders.

From the qualitative approach, the investigation is conducted from an analytical
and hermeneutical perspective that, based on Pifiuel’s (2002) postulates, focuses
on the interpretation of messages, texts or discourses; in this case, opinion
columns published by women.

2. Vanguardia.com is the online extension of the printed newspaper Vanguardia Liberal,
created in 1919 by Alejandro Galvis Galvis, a liberal leader. The Galvis Ramirez family owned
five other regional newspapers in Colombia, some of which have already disappeared, such
as El Liberal, from Popayan, Cauca, in the south of the country. Today, they are an economic
outlet diversified in some other sectors; it should be noted thatin March 2019, the name was
changed to Vanguardia, to suppress the relationship to the political party that gave rise to it
100 years ago.
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The project collected the opinion columns published by women in Vanguardia.
com in 2015, the year of the period studied (2010-2016) in which there was a
highest number of publications. Then, the contents were organized and described
using descriptive and analytical memoranda (Alvarez, 2012), to meet the
aforementioned objectives.

Information gathering instrument

For the process of gathering and subsequent analysis of information, we
prepared an analysis matrix, which allowed determining the categories: topic
developed in the column, type of column, as well as its style and orientation, in line
with the concepts of the Ministry of Education (Ministerio de Educacién, 2009).

The descriptive memorandum (DM) category was located in another space of
the matrix, in which a fragment of each of the texts to be analyzed is taken and
is then located in the corresponding subcategory. The columnist’s call to action
and/or argument was recorded in the memorandum of analysis (AM) box. Based
on the matrix, we identified the topics, and the style and intention of the female
columnists were determined.

Sample

The sample corresponds to the non-probability convenience model, considering
the number of columnists and the period of the publications, following the
guidelines of Lideres de opinién en la prensa colombiana: una metodologia para el andlisis
sistemdtico de encadenamientos (Opinion leaders in Colombian press: a methodology
for the systematic analysis of linkages). In this study, the authors refer to the
sample as a framing model, understood as a perspective of public opinion formation
based on the frequency and intensity of publication of opinion columns (Giraldo
& Montealegre, 2013).

Regarding columnists, we identified ten women, but of that number only
four were active and had frequent posts in 2015. These four women published 95
columns during that year.

In the framing model proposed by Giraldo & Montealegre (2013), the selected
sample starts from the universe of published columns, in this case, all the
columns from 2015; then, those published in the month with the highest number
of publications by each of the columnists are selected for analysis. Therefore, the
analysis selection criterion corresponds to the publications made in the month in
which it was more frequent to find columns by the same author.

Finally, to verify the trafficand interaction of the publications on the newspaper’s
Facebook fanpage, we selected one publication per columnist, considering the
number of reactions and the characteristics of the comments.
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Column title

Author

Publication date

Women columnists, opinion leaders

ANALYSIS CATEGORY Descriptive Analysis
] memorandum memorandum
Subject (om) (Am)
Information
Opinion
Personal
Type of column Humoristic
(content) —
Personalities
Miscellaneous
Literary
Society
Informs
Analytical Interprets
column
Interrelate facts
Style and o Editorializing
intention Opinion Judgmental
column
Persuasive
Personal Entertaining style
column Literary
Table 1. Content analysis matrix
Source: Campos (2018).
NUMBER OF COLUMNS IN VANGUARDIA.COM
Years in the Number of .
Name media columns 2015 Observations
Laura Cuesta 2013-2015 8 Stopped writing in 2015
Isabel Ortiz Pérez 2010-2016 19 Active, continues to write
Christiane Lelievre 2010-2016 25 Active, continues to write
Diana Giraldo 2011-2016 43 Active, continues to write
TOTAL 95

Table 2. Vanguardia.com female columnists from 2010 to 2015
Source: Campos (2018).
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RESULTS AND DISCUSSION
Table 3 lists the female opinion columnists from Vanguardia.com between
2010 and 2016, showing a decrease of 60%.

Of'the ten opinion columnists identified on Vanguardia.com between 2010 and
2016, only four remained active in 2015, and one of those selected for the study
(Laura Cuesta) stopped writing there the following year; the above reinforces the
findings of Giraldo & Montealegre (2013) locally.

When looking at the data on female journalists, columnists or women who
want to give their point of view in the media, the number is not high; the studied
online media Vanguardia.com has 106 columnists and only 10 are women, and
only four of them published in the reference year. The reasons may be related to
the fact that they have been oriented to have other types of activities or professions
away from the public.

The female columnists in this media are always the same; however, contrary
to what was found by Suérez and Ortega (2019) in the newspaper El Pafs.com, in
Vanguardia.com they are not relegated to the background, since their columns
are published in the space intended for opinion, they have a similar length and,
in addition, they are replicated on the media's Facebook page, augmenting the
possibility of being read from another platform.

Regarding their careers, we identified that the majority of columnists have
professions such as political scientists, writers, intellectuals, human rights
defenders or women who have participated in public office but are not journalists
or university-educated social communicators. Laura Cuesta is a researcher;
Christiane Lelievre is a clinical psychologist; Isabel Ortiz Pérez is an educational
psychologist, and Diana Giraldo is a lawyer. In this regard, we found that, as in
the first decade of the 21st century in Mexico, female columnists in this online
media often have other professions and become columnists only at conjunctural
moments or while holding public office.

Themes, intention, and style

Regarding the form, it was evident that the columnists do not have a unified
opinion among their columns and that they are not constant in the parameters
they use to write the journalistic texts. Of the 36 columns analyzed, according
to intention and style, 29 are analytical and seven are opinion, reflecting the
women’s decision to offer an informed version of events, without dismissing
their point of view.

The central themes are environment, corruption and gender equity, contrary
to what was exposed by Mojica et al. (2019), who found that there is no training
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VANGUARDIA’S FEMALE COLUMNISTS

Name Years in the Number of Observations
media columns 2015
Carolina Leal Pinzén ~ 2010-2012 0 St°PPed:in':igtlie”§;[‘ui?r}2' witha
Christiane Lelievre 2010-2016 25 Active, continues to write
Claudia Lépez 2016 0 Active, started writing in 2016
Consuelo Ordofiez 2011-2012 0 StOPPEdg?/r:gliggci[‘uﬁ)jz' witha
Diana Giraldo 2011-2016 43 Active, continues to write
Isabel Ortiz Pérez 2010-2016 19 Active, continues to write
juliana Martinez 2016 0 AL i
Laura Cuesta 2013-2015 8 Stopped writing in 2015
Lucrecia Angel 2014 0 Published a single column
Martha Flérez 2010-2011 0 Stopped publishing in 2011
TOTAL 95

Table 3. Female columnists in Vanguardia.com between 2010-2016
Source: Campos (2018).

on gender issues by the journalists interviewed for their study. It is possible
that this is due to the distribution of work in the newsrooms and the evident
differences between reporters and opinion columnists. While the former focus
on the recording of events under the criteria of objectivity and balance, the latter
have the license to present their point of view and, even, to defend it vehemently as
they are considered experts, even part of the elite, as stated by Elsa Elver, quoted
by Ferndndez (2010).

In the analyzed columns of Cuesta (2015a, 2015b, 2015c) the topics are: public
resources and employment opportunities; reigns and culture; public power and
money management for students, adoption by same-sex couples, and free union.

Cuesta, in the typology of opinion columns by content, orients her columns
towards information and opinion. As an example, we use the text entitled “Which
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traditional family?”: “As with other discussions on family well-being in Colombia,
opinions on scientific evidence have predominated in the debate on adoption by
same-sex couples. In that sea of sterile discussions, some...” (Cuesta, 2015b, par. 1).

The main function is to argue; an example is the following paragraph taken
from the Tragedy and Opportunity column:

Some have focused on discussing aviation safety protocols, pilot training
and mental health, and flight deck design. Others have tried to find some
connection to the incident with terrorist organizations. With anguish, we
look foran explanation of what happened and the form (Cuesta, 2015c, par. 1).

In Cuesta’s six analyzed columns, we concluded that three of the texts correspond
to the opinion type, i.e., the author makes judgments about some type of event in
general, and the remaining three to the informative type, in which the data that
support the document prevail more.

Following the analysis with Lelievre (2015a, 2015b, 2015c), her topics are:
safety and air accidents; violence against women; social commitment to the
environment; positive education to achieve happiness, and women and their
role in climate change. As for the typology of her columns, those of an opinion
type are privileged. The excerpt taken from the column Positive Education and
Happiness accounts for this:

Happiness would not be tied to the favorable luck or privilege of frivolous,
selfish, and carefree people. Happinessislearned; the disposition to happiness
isbuiltand cultivated from an early age. Education, asinlife, is more pleasant
and efficient to build emotions (Lelievre, 2015c, par. 2).

On the other hand, the informative way of Lelievre is determined in the
following column entitled What an old Bumanguesa woman tells:

It was 1944 and the students, amid the happiness of opening a new modern
campus, planted trees to decorate and offer a beneficial shade to future
generations, those thatlittle matter to the current mayor. They did not know
about... (Lelievre, 2015b, par. 2).

The analysis of Giraldo’s columns (2015) showed that the priority themes
are: brave and powerful moms; social culture in public spaces; sexual abuse
and social justice in Colombia, and political campaigns and violence in the
country. Four were found to belong to the opinion type, in which value judgments
prevail in the text, and six to the information type. Serpa’s Bad Memory is
clearly an opinion column:
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Columnist name

Publication date

Women columnists, opinion leaders

Column title

Laura Cuesta

Laura Cuesta
Laura Cuesta

Laura Cuesta

Laura Cuesta

Laura Cuesta

Christiane Lelievre

Christiane Lelievre

Christiane Lelievre

Christiane Lelievre

Christiane Lelievre

Christiane Lelievre
Diana Giraldo
Diana Giraldo
Diana Giraldo

Diana Giraldo
Diana Giraldo

Diana Giraldo
Diana Giraldo
Diana Giraldo

Diana Giraldo
Isabel Ortiz Pérez
Isabel Ortiz Pérez

Isabel Ortiz Pérez

Isabel Ortiz Pérez

Isabel Ortiz Pérez

Isabel Ortiz Pérez

Isabel Ortiz Pérez

January 12, 2015

January 26, 2015
February 9, 2015
February 23,2015

March 16, 2015

March 30, 2015
March 5, 2015

March 19, 2015
March 26, 2015
December 3, 2015

December 17, 2015

December 31, 2015
May 3, 2015
May 10, 2015
May 17, 2015
May 24, 2015

May 31, 2015

August 2, 2015
August 9, 2015
August 16, 2015
August 23, 2015

August 20, 2015
September 3, 2015
September 17, 2015

October 1, 2015
October 15, 2015
December 10, 2015

December 24, 2015

Hidrosogamoso ;Oportunidad o reto?
(Hidrosogamoso: Opportunity or Challenge?)

El problema somos todos
(We are all parto of the problem)

¢Deje asi? (Stay like this?)

¢;Cudl familia "tradicional"?
(Which "traditional" family?)

Elriesgo es que quieras creer
(The risk is that you want to believe)

Tragedia y oportunidad (Tragedy and opportunity)
iBasta! (Enough!)

Siel Alcalde fuera normalista...
(If the mayor was a normal-school teacher)

Lo que cuenta una anciana bumanguesa
(What an old bumanguesa woman tells)

Educacién positiva y felicidad
(Positive education and happiness

Mujeres y cambio climdtico
(Women and climate change)

Afio nuevo, vida nueva (New year, new life)

La mala memoria de Serpa (Serpa’s bad memory)
A esas mamds (For those mums)
iProvincianos! (Country people!)

Victimas de la justicia (Justice victims)

Entre dngeles y demonios
(Between angels and demons)

iAy hombre! (Oh, man!)

El Holguercito mentiroso (The lying Holquercito)
iYano mds! (No more!)

Donde nace la violencia (Where violence starts)

Lo invisible de la violencia hacia las mujeres
(The invisible violence towards women

Una causa invisible (An invisible cause)

No a preacuerdos en casos contra las mujeres
(No to pre-agreements in cases against women)

Agenda 2030 para el desarrollo sostenible
(Agenda 2030 for sustainable development)

Una agenda pendiente que reclama cumplimiento
(A pending agenda that demands compliance)

Gracias a la vida, Carmencita
(Thanks to life, Carmencita)

Noticias que hacen sonreir
(News that make us smile)

Table 4. Opinion columns analyzed
Source: Campos (2018).
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Itistrue thattime passesand memory becomesitsfirst victim. Overthe years,
the facts are often forgotten, and the memories, diluted. And it seems that
the “liberal patriarch” from Santander, Horacio Serpa, is experiencing one
of these episodes. It could almost be said that he is suffering from amnesia
(Giraldo, 2015, par. 1).

Finally, Ortiz’s (2015) themes are: political reports and the importance of women;
evolution of public policies for women; environmental defense; social stereotypes
(machismo and feminism); politics made by women, and sustainability plans. Her
columns belong to the range of information. In the case of the type of column by
content, we consider the one titled Women in the Governor’s report:

(...) in color in 8 pages of this newspaper. And specifically, I question and
ask questions, seeing concern that of all that has been exposed as great
achievements, thereisnotasingle reportinrelation to the women of Santander.
Not even once are they named. I recommend doing a careful reading and...
(Ortiz, 2015, par. 1).

All of the above shows that between Vanguardia.com columnists an analytical
style and intention prevails, in which they report, interpret and interrelate events
to generate public opinion and tend to handle information in an editorializing,
judgmental and persuasive way.

Opinion leaders?

The authors of opinion columns are frequently called opinion leaders; their
function is to ensure, from their texts, the development of critical thinking. The
public opinion process derives from a product, from a communicative act that
occurs in the transformation of information; in the broad sense of the word,
recipients/communicators are components of the open system within which
the transformation process is established with some regularity. The attribute
that stands out the most in the recipients of public opinion is respect and its
communicative properties.

The female columnists studied remain firm in their opinion, but do not impose
personal issues; on the contrary, they write on topics of social and daily interest or
thatare present on the national and local news agenda. Another characteristic that
makes themleadersisthattheyare not censoring the opinion thatreaders have about
the publications they make, since in the final part of the column, in the Facebook
publications of the same newspaper, audiences have the possibility of making
comments about their journalistic texts and also to connect with them by email.

Atthe time of the analysis, it was possible to identify that the columnists broadly
describe the topic they are dealing with; at the same time that they present their
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Alexander Mateus - Defensoria Publica en Defensoria Del Puet
hitp2/’www.ambienteysociedad .org.col.. /el-proyecto..

Me gusta - Responder

Vanesa Lopez Gaviria - Universidad Industrial de Santander

Aprovechar eslas oportunidades es o que nos dara el paso al avance de nuesltra region, Asi
se ve el futuro, promisorio para todos. Yo espero gue mi region de Santurban tenga los mismos
avances y sé que los tendra. Vamos para adelante

Me gusia - Responder I"L.I 1

Geraldine Bayona - Universidad Industrial de Santander

QUE TAL QUE LOS AMBIENTALISTAS SE HUBIERAN METIDO A OPONERSE A ESTE
MEGAPROYECTO? EL DESARROLLO ESTA EN PELIGRO CON ELLOS.

FELICITACIONES A SOGAMOSO POR ESTA GRAN HAZANA ¥ ESPEREMOS QUE EN
SANTURBAN PODAMOS TENER PROYECTOS DE ESTA MAGNITUD

Me gusia - Responder f"l 3

Danilel Murcia Morales - Linidade

Estos ejemplos son los que necesltamos para desarrollar proyectos tan viables como lo que se
viene tras la delimitacion del Paramo de Santurban, Tenemos que tomar un buen rumbo ¥
esperar que la prosperidad llegue a nuestra reglon como pasara con Sogamoso y toda esta
hermosa parte del pais.

Me gusia - Respander |'q.l-'|

Victor Hugo Posada Lopez - Barrancabernmeja
Primero que todo , es asegurar &l suministro de

-

Me gusta - Hesponder

Figure 1. Fragment of Facebook comments, Laura Cuesta column

Source: Vanguardia.com’s Facebook page.

point of view, they support the information with different sources. Our analysis
coincides with that of Rivadeneira (2005), in which the columnists fulfill the
principle of considering the whole situation: not to be guided by partial facts.

To carry out a verification process on the readability that users make of the
columns published in the online medium and replicated in the social networks
(Facebook) of the same newspaper, we chose one opinion column for each columnist
and reviewed the comments the people made regarding the theme, identifying
the tendencies they assumed, what opinions the column encouraged and the
audience’s feedback.

The traffic generated by the columns in the social networks of the online media
showed the interest that readers gave to their points of view, especially in the
interactions on Facebook. That is, the columnists have created a community based
on their opinions, allowing readers to interact with them and with other members.

In the comments to Cuesta’s column: Hidrosogamoso: Opportunity or Challenge?
(2015a), the approval received from her readers is evident. Of the five selected
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M.gdﬂ Lillana Aras Ordur - Universidad Industrial de Santander
Me uno a la columnista......que flores ni que carajos!!

Me gusia - Responder

Yaneira Cuadros - Colégio Naclona

q Yo quiero no un mes de marzo, sino lodos los meses del afo y de siempre sin violencia contra
la mujer. ¥ en cuanto a la sefora Martha Villamizar de Barrancabemmeja, es ella la que debe
tomar medidas si las autoridades no la protegen. Silos que tienen que protegeria en
Barrancabermeja no le brindan la ayuda necesaria, entonces que las denuncie ante los
superiores comespondientes, Imagino gue la sefora Martha no es invalida, nl boba, nl padece
algun Impedimento cerebral que le Impida defenderse del energimeno. Sefiora Martha, “Cada
persona es tan fuene como su punto mas débll * y... “A ... Ver mas

Me gusla - Responder

Arcanio Vesgarcia - Gerente en INGENIERIA Y SUMNISTROS PRODUSCA LTDA
I"este mes de Marzo, y todos los demas meces del afo, debe ser de "RESPETO HACIA LA
MUJER", cero tolerancia al maltrato femenino, y, punto®...

Me gusia - Responder

Julia Fernandez Alonso

Mo pasara nada mi guerida Christiane. Continuaran los malos ejemplos, los matrimonios por
convenlencia, e desden de las autoridades, los nifios Ignorados, los traumas Infantiles, los
futuros confundidos entregados a las drogas, a cualquler aprovechador a cualquler pederasta
repltiendo &l clrculo de 100 afos de lo mismo,

Me gusla - Responder

L - {

N Jaime Martinez - Barrancabermeja
Todos los hombres son unos cerdos y merecen la muerte. Jaime Martinez es un hombre Luego
Jaime Matinez es un cerdo que merece la muerte Esto sera un slloglsmo o un sofisma?yanelra,
usted que es Doctora en Fllosofia y como sl fuera poco compaltriota y palsana, me quiere
ayudar a desasnar? En boca del dictador MADURO, dird. "Todos los cerdos y cerdas deben
morr. Como se [lama el famoso libro de Stelnem Sonya para ragalarselo al fundamentalista
Procurador Ordonez.Doclora Yanelra, disculpe por su precloso tlempo, que mi Dios se lo corra y
la Piraquive la proteja.

Me gusta - Responder

Figure 2. Fragment of Facebook comments, Christiane Lelievre column

Source: Vanguardia.com’s Facebook page.

comments, three have between one and four likes, especially those that are in
tune with the columnist’s argument. Another relevant aspect has to do with the
origin of the comments: higher education institutions, which reveals the social
and cultural level of the readers.

In the comments to the column Enough! by Lelievre (2015a), in which she
denounces a case of gender-based violence, the comments -in addition to supporting
her stand- are extensive and include notes of verbal violence against the victimizer
and victim , with exhortations to the author. In one, familiarity is evident when
starting with the phrase "My dear Christiane"; it is probably an assiduous reading,
which feels close to the columnist.

In the comments in the column Serpa’s Bad Memory, written by Giraldo (2015),
what was previously identified is confirmed: they come from readers of universities
and State agencies; they are in full agreement with the arguments presented and
feel close to the author.
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-

i

Frank Louls - Coleglo de Santander

Diana Giraldo,excelente comentario; Cuando fue alcalde de Barrancabermeja apoyo las
convivir que luago fueron las autodefensas para el Magdalena medio, viejo descarado y
desmemarizado

M gusia - Respandar - 1 afo

Fernando Fuentes Fragoso - Universidad De La Paz - UNIPAZ
Que mala memorla la de los patriarcas del partido liberal.... Dejan mucho que pensar

Me gusia - Kespondar - 2 aflos

Alfonso Torres Velasquez - Miami Beach High School

No si no examinen la calldad de "proceres® que tiene el liberalismol! Piedad Cordoba, Emesto
Samper y su espadachin Horacio Serpa ambos investigados por el proceso 8000, unas
changuitas!! Alberto Santofimio Bolero autor intelectual del asesinalo de Galan, Cesar Perez
Garcia condenado por la masacre de Segovia Antioguia, es declr el prontuario de los
"proceres” del liberallsmo @s muy ampilo, por éso réparien avales sin preguntar a quien s¢ o
danl!

Me gusia Responder 2 aflos

Jaime Galvis
El alzheimer de Serpa es muy selectivo

Me gusla - Responder - 2 aflos

Carlos Pinilla : Trabaja en Consejo Superior de la Judicatura

La cormupcion, el olvido de las cosas que se dicen, |a falta de respeto y | falta de coherencia en
lo que se dice, es lo que tiene a la clase politica donde |a tiene, en &l concepio mas bajo de
todas las clases, porque no se tiene respeto cuando se busca algo, se dicen muchas verdades
a medias y solo con el fin de lograr los objetivos deseados. Y Serpa siempre ha sido un politico
mafioso y con un rabo de paja se le puede prender en cualquier momento.

Me gusila - Responder - 3 aflos

Figure 3. Fragment of Facebook comments, Diana Giraldo column

Source: Vanguardia.com’s Facebook page.

Ismael Fernandez -

Gran parte de la formacion de los hombres esta en manos de las mujeres, ya sea como
madres, tias, hermanas etc, parece paraddjico pero buena parte de ese machismo a sido
inculcado por ellas.

Me gusla - Responder - 3 afios

Ivan Fernando Serrano Arango - Universidad Industrial de Santander

la particlpacién no se debe establecer por sexo, sino por capacidad, sl las capaces son todas
mujeres pues bienvenidas, pero no a ultranza o solo por ser mujeres, ya se ganaron el puesto.
Me gusia - Responder - 3 afios - Ediada

Danilel Hernandez Rey - Flordablanca

£ Como que no hubo actividades para las mujeres?, acaso se le olvida la "noche del toque de
queda para los hombres"? Actividad esta tan dignificante del sexo débil y que resalta la
participacion de la mujer en la socledad y promueve la Integracion y el respeto por la pareja.

Me gusta - Responder - i 2 - 3 afins

Figure 4. Fragment of Facebook comments, Isabel Ortiz column

Source: Vanguardia.com’s Facebook page.
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Finally, in the comments to the column Women in the Governor’s Report, by
Ortiz (2015), there is a counter-argument to the author, being the only column in
which this happens; here there is no closeness in the use of language, nor direct
messages of approval.

After conducting the review, it is clear that these columnists set out to propose
controversial issues, such as same-sex marriage or the corruption of the regional
political class, putting their status quo at risk. They lead the way to a different
form of female presence in the online mass media, although their presence in
the media, especially in the written ones and on the opinion pages, continues to
be scarce. Of 106 columnists that Vanguardia.com had in 2015, only four were
women and published 95 columns; on average, 23 each, which mean they had a
presence in the media twice every month during that year.

In the same vein as Lippman (2003), we can affirm that the columnists are not
the base of the institutions, but a reflecting light that moves permanently on one
side, making visible episodes that, if not, would remain outside the public sphere.

Guide readers to focus their attention on what happens with public
administration, record and analyze events related to gender violence, draw
attention to behavior with the environment, propose solutions to what is happening
in the region and the country, is a sample of the particular interest of this group
of women in bringing to the public sphere what happens in their close context,
without thereby overcoming the social difficulties or problems exposed, but
moving away from the stereotypes that place them exclusively on issues related
to sex, fashion and beauty.

CONCLUSIONS

The opinion columns published by four women in the online media Vanguardia.
com in Bucaramanga, Colombia, are informative in style and interpretive in attitude,
demonstrating their ability to share a point of view and to guide public opinion. In
this regard, they reinforce the perspective of Colombian journalism as one of the
greatest defenders of democracy in Latin America, safeguarding the interests of
the majority. This study confirms this, by highlighting the position and themes of
the columnists of Vanguardia.com. Separating themselves from the economic and
political interests of the media or from the traditional vision of the family, they
made visible, for example, environmental problems, such as energy megaprojects,
or criticized the actions of governors of the media’s same political line.

However, female opinion leaders are still few, in number and in publications;
of the 106 columnists that Vanguardia.com had in 2015, only four were women

88



BOHORQUEZ-PEREIRA, G., ESPINEL, G. A., & MOJICA, E. C. Women columnists, opinion leaders

and published 95 columns; on average, 23 each, which means they had a presence
in the media twice every month during that year.

Although feminization of journalism is now a theme and the numbers of women
in newsrooms and in decision-making positions in the media have increased, the
time spent in these positions is short and intermittent, as shown by this study: of ten
women columnists tracked between 2010 and 2016, only four remained active; this
makes it impossible to sufficiently develop issues such as discrimination, inequality
or gender violence from a feminist perspective, or with a gender perspective, which
would contribute to form a more inclusive or sensitive citizenry on these issues.

The need for women to own the public sphere, either politically or in the media,
implies overcoming the habit of keeping them in the private space, discreetly,
allowing them to openly and explicitly insert themselves into society for
joint decision-making.

Discriminatory phrasessuch as “quiet girlslook prettier” begin to be re-evaluated
when the active participation of women in these areas is achieved. Despite this type
of discrimination and the bullying to which women have been subjected in the
journalistic practice, they have gained spaces in the coverage and development of
political, economic and opinion issues, assuming positions from their perception
and knowledge on the issues of the public agenda, as well as the reality of the
country. In the analysis of the readers’ interactions with the columns through
Facebook, we verified that the columnists have created a community in which
expressions of familiarity and approval of their opinions are found through the
publication of comments with similar stands. Likewise, it was found that the
followers come from relevant sociocultural spaces, such as universities or State
entities, and that they read the columns from their places of work or study.

Itis necessary to maintain the interest from the academia in studying the news
media, particularly those related to the press, which have migrated to virtual
platforms and offer greater possibilities for the expression of ideas and arguments,
especially when the first analyses of local and regional media show that traffic
is higher and user interaction, broader. In other words, the new journalistic
narratives offer interactivity as a new research option, both for journalism and
for public opinion, as a field of study.

REFERENCIAS

Alvarez, A. (2012). Redefinicién de la radio universitaria en el dmbito virtual (Redefinition of the
university radio in the virtual field) (Master’s thesis). Retrieved from
http://noesis.uis.edu.co/bitstream/123456789/32369/1/143020.pdf

89


http://noesis.uis.edu.co/bitstream/123456789/32369/1/143020.pdf

BOHORQUEZ-PEREIRA, G., ESPINEL, G. A., & MOJICA, E. C. Women columnists, opinion leaders

Alzate, C. (2003). ;Cosas de mujeres? Las publicaciones periédicas dedicadas al bello sexo
(Women's things? Periodicals dedicated to the fair sex). In M. Segura (Ed.), Medios y
nacién. Historia de los medios de comunicacién en Colombia (Media and nation. History of
the media in Colombia) (pp. 82-104). Bogota, Colombia: Aguilar.

Arendt, H. (1995). De la historia a la accién (From history to action). Barcelona, Spain: Paidés.

Barrios, M. & Arroyave, J. (2007). Perfil Sociolégico de la profesién del periodista en Colombia:
Di4logo intimo con el ser humano detrés de las noticias (Sociological Profile of the
journalist's profession in Colombia: Intimate dialogue with the human being behind the
news). Didlogos de la comunicacién, 75, 1-15.

Campos, G. K. (2018). Mujeres y opinién. Andlisis sobre intencién y estilo de las columnistas de
vanguardia.com (Women and opinion. Analysis on intention and style of the columnists
of vanguardia.com) (Undergraduate thesis). Universidad Pontificia Bolivariana,
Bucaramanga, Colombia.

Carrefio, A. & Guarin, A. (2008). La periodista en colombia. La radiografia de la mujer en
las redacciones (Female journalists in Colombia. An X-ray of women in newsrooms)
(Master's thesis). Retrieved from http://hdl.handle.net/10554/5129

Chambers, D., Steiner, L., & Fleming, C. (2004). Women and journalism. New York, NY:
Routldege.

Cifras y Conceptos. (2018). Panel de opinién (Opinion panel). Retrieved from
http://cifrasyconceptos.com/productos-panel-de-opinion/

CIMAC. (2009). Participacién politica de las mujeres 2009. Una mirada desde los medios de
comunicacién (Political participation of women 2009. A look from the media.) Retrieved
from http://americalatinagenera.org/newsite/images/participacion_politica_medios_
comunicacion.pdf

Cuesta, L. (2015a, January 12). Hidrosogamoso: ;Oportunidad o Reto? (Hidrosogamoso:
Opportunity or Challenge?). Vanguardia.com Retrieved from https://www.vanguardia.com

Cuesta, L. (2015b, February 23). ;Cudl familia “tradicional”? (;Which "traditional" family?).
Vanguardia.com. Retrieved from https://www.vanguardia.com

Cuesta, L. (2015¢, March 30). Tragedia y oportunidad (Tragedy and opportunity).
Vanguardia.com. Retrieved from https://www.vanguardia.com

De Miguel-Pascual, R., Parratt-Ferndndez, S., & Berganza, R. (2019). Las percepciones de las
mujeres periodistas sobre su trabajo. La variable género en la cultura profesional (The
perception of women journalists about their job. The gender variable in professional
culture). Revista Latina de Comunicacién Social, (74), 1818-1833. Retrieved from
http://www.revistalatinacs.org/074paper/1412/95es.html

Ferndndez, M. (2010). Mujeres periodistas: Hacia el cambio social y la democratizacién
de los medios en México (Women journalists: Towards social change and the
democratization of media in Mexico). Virtualis, 1(2), 34-43. Retrieved from
http://www.revistavirtualis.mx/index.php/virtualis/article/view/27

Galén, L. (2018, March 11). Los columnistas y sus fuentes (The columnists and their sources).
El Pafs. Retrieved from https://elpais.com

90


http://hdl.handle.net/10554/5129
http://cifrasyconceptos.com/productos-panel-de-opinion/
http://americalatinagenera.org/newsite/images/participacion_politica_medios_comunicacion.pdf
http://americalatinagenera.org/newsite/images/participacion_politica_medios_comunicacion.pdf
https://www.vanguardia.com
https://www.vanguardia.com
https://www.vanguardia.com
http://www.revistalatinacs.org/074paper/1412/95es.html
http://www.revistavirtualis.mx/index.php/virtualis/article/view/27
https://elpais.com

BOHORQUEZ-PEREIRA, G., ESPINEL, G. A., & MOJICA, E. C. Women columnists, opinion leaders

Ganzabal, M. (2018). Nuevos y viejos espacios conversacionales en la prensa femenina. Foros,
blogs y comunidades virtuales en sus ediciones digitales (New and old conversational
spaces in the women's press. Forums, blogs and virtual communities in their digital editions).
Estudios sobre el mensaje periodistico, 24(2), 1271-1286. https://doi.org/10.5209/ESMP.62214

Gil, C. (2016). La mujer lectora en la “prensa femenina” del siglo XIX. Estudio comparativo
entre Biblioteca de Sefioritas (1858-1859) y La Mujer (1878-1881) (The female reader in the
"women’s press" of the 19th century. A comparative study between Biblioteca de Sefioritas
(1858-1859) and La Mujer (1878-1881)). Historia y Memoria, (13), 151-183.
https://doi.org/10.19053/20275137.5203

Giraldo, L. (2015, May 3). La mala memoria de Serpa. Vanguardia.com. Retrieved from
https://www.vanguardia.com

Giraldo, J., & Montealegre, C. (2013). Lideres de opinién en la prensa colombiana: una
metodologia para el an4lisis sistem4tico (Opinion leaders in the Colombian press: a
methodology for the systemic analysis of frames). Papel Politico, 18(1), 115-144. Retrieved
from https://revistas.javeriana.edu.co/index.php/papelpol/article/view/6348

Gonzélez, S. (1991). Géneros periodisticos 1: Periodismo de Opinién y Discurso (Journalistic
Genres 1: Opinion and Discourse Journalism). Mexico City, Mexico: Trillas.

Grijelmo, A. (2014). El estilo del periodista (The journalist’s style). Caracas, Venezuela: Tauros.

Jules, J. (2017, July 27). Mujeres periodistas en Colombia sufren acoso y discriminacién por
su género: Flip (Female Colombian journalists suffer harassment and discrimination
based on their gender: Flip). RCN Radio. Retrieved from https://www.rcnradio.com

Katz, E. & Lazarsfeld, P. (1979). La influencia personal: el individuo en el proceso de comunicacién
de masas (Personal Influence: The Part Played by People in the Flow of Mass
Communications). Barcelona, Spain: Editorial Hispano Europea.

Lelievre, C. (2015a, March 5). jBasta! (Enough!). Vanguardia.com Retrieved from
https://www.vanguardia.com

Lelievre, C. (2015b, March 26). Lo que cuenta una anciana bumanguesa (What an old
bumanguesa woman tells). Vanguardia.com. Retrieved from https://www.vanguardia.com

Lelievre, C. (2015¢c, December 3). Educacién positiva y felicidad (Positive education and
happiness). Vanguardia.com. Retrieved from https://www.vanguardia.com

Lever, E. (2013). Mujeres periodistas durante la época revolucionaria. Caso El Universal (Female
journalists during the revolutionary era. El Universal case). Razén y palabra. Retrieved from
http://www.razonypalabra.org.mx/Feminetas/2013/022013_Feminetas.html

Lippman, W. (2003). La Opinién Piblica (Public opinién). Madrid, Spain: Cuadernos de Langre.

Londofio, P. (1990). Las publicaciones periédicas dirigidas ala mujer, 1858-1930 (The periodicals
addressed to women, 1858-1930). Boletin Cultural y Bibliografico, 27(23), 3-23. Retrieved from
https://publicaciones.banrepcultural.org/index.php/boletin_cultural/article/view/2487

Macharia, R. & Lee, P. (2017). Proyecto de Monitoreo Global de Medios: ;Cémo abordar
los prejuicios de género y los estereotipos? (Global Media Monitoring Project: How to
address gender bias and stereotypes?). Infoamérica: Iberoamerican Communication Review,
(11), 159-167. Retrieved from https://www.infoamerica.org/icr/NUMI11/proyecto_de_
monitoreo_global_de_medios.pdf

91


https://doi.org/10.5209/ESMP.62214
https://www.vanguardia.com
https://revistas.javeriana.edu.co/index.php/papelpol/article/view/6348
https://www.rcnradio.com
https://www.vanguardia.com
https://www.vanguardia.com
https://www.vanguardia.com
http://www.razonypalabra.org.mx/Feminetas/2013/022013_Feminetas.html
https://publicaciones.banrepcultural.org/index.php/boletin_cultural/article/view/2487
https://www.infoamerica.org/icr/NUM11/proyecto_de_monitoreo_global_de_medios.pdf
https://www.infoamerica.org/icr/NUM11/proyecto_de_monitoreo_global_de_medios.pdf

BOHORQUEZ-PEREIRA, G., ESPINEL, G. A., & MOJICA, E. C. Women columnists, opinion leaders

Martinez, J. (2004). Aproximacién a la teorfa de los géneros periodisticos (An approach
to the theory of journalistic genres). In J. Cantavella &J. Serrano (Coords.), Redaccién
para periodistas: informar e interpretar (Writing for journalists: inform and interpret)
(pp. 51-75). Barcelona, Spain: Ariel.

Mateos, R. (Coord.). (2007). La presencia de esteretipos en los medios de comunicacién: Andlisis
de la presnsa digital espafiola (Stereotypes in the media: Analysis of the Spanish digital
press). Retrieved from http://www.madrid.org/cs/Satellite?blobcol=urldata&blobheader
=application/pdf&blobheadernamel=ContentDisposition&blobheadervaluel=filename%
3Dmujer+en+medios+digitales.pdf&blobkey=id&blobtable=MungoBlobs&blobwhere=
11586195245688&sshinary=true

Mellado, C., Simon, ., Barria, S., & Enriquez, ]. (2007). Investigacién de perfiles profesionales
en periodismo y comunicacién para una actualizacién curricular permanente (The
Development of a Professional Profiles Research Model for Revising the Undergraduate
Communication and Journalism Curriculum). Zer, 12(23), 139-164. Recuperado de
https://www.ehu.eus/ojs/index.php/Zer/article/view/3650

Melo, J. (2017). Historia Minima de Colombia (Basic history of Colombia). Mexico City, Mexico:
Turner.

Ministerio de Educacién. (2009). El articuloy la columna. Proyecto Mediascopio Prensa. La lectura
de la prensa escrita en el aula (The article and the column. Press Mediascope Project.
Reading the press in the classroom). Madrid, Spain: CIDE Mediascopio. Retrieved from
https://sede.educacion.gob.es/publiventa/PdfServlet?pdf=VP15258.pdf&area=E

Mojica, E., Espinel, G., & Botero, L. (2019). Historias de vida como método de investigacién
en Comunicacién Social. El caso de mujeres periodistas en San José de Ciicuta (Colombia).
(Life story interviewing as research method in Social Communication. The case of women
journalists in San José de Cicuta (Colombia)). Revista Latina de Comunicacién Social, (74),
347-359. Retrieved from http://www.revistalatinacs.org/074paper/1334/17es.html

Moreno, P. (2000). Géneros para la opinién, el comentario o la columna (Genres for opinion,
comment or column). Revista Latina de Comunicacién Social, (30). Recuperado de
http://www.revistalatinacs.org/aa2000qjn/89pastora.html

Ortiz, I. (2015, January 8). Las mujeres en el informe del Gobernador (Women in the
Governor's report). Vanguardia.com. Retrieved from https://www.vanguardia.com

Pifiuel, J. (2002). Epistemologia, metodologia y técnicas del andlisis de contenido
(Epistemology, methodology and techniques of content analysis). Sociolinguistic Studies,
3(1), 1-42. Retrieved from https://www.ucm.es/data/cont/docs/268-2013-07-29-Pinuel _
Raigada_AnalisisContenido_2002_EstudiosSociolinguisticaUVigo.pdf

Rivadeneira, R. (2005). La opinién piiblica (Public opinion). Mexico City, Mexico: Trillas.

Rivero, D., Meso, K., & Pefia, S. (2015). La feminizacién de los estudios de Periodismo:
analisis del caso espafiol (The feminization of journalism studies: an analysis of the
Spanish case). Revista Latina de Comunicacién Social, (70), 566-583. Retrieved from
http://www.revistalatinacs.org/070/paper/1060/30es.html

Soriano, J., Cantén, M., & Diez, M. (2005). La pseudofeminizacién de la profesién periodistica
en Espafia (The “pseudofeminization” of the journalistic profession in Spain). Zer, 10(19),
35-52. Retrieved from https://www.ehu.eus/ojs/index.php/Zer/article/view/3838

92


http://www.madrid.org/cs/Satellite?blobcol=urldata&blobheader=application/pdf&blobheadername1=ContentDisposition&blobheadervalue1=filename%3Dmujer+en+medios+digitales.pdf&blobkey=id&blobtable=MungoBlobs&blobwhere=1158619524568&ssbinary=true
http://www.madrid.org/cs/Satellite?blobcol=urldata&blobheader=application/pdf&blobheadername1=ContentDisposition&blobheadervalue1=filename%3Dmujer+en+medios+digitales.pdf&blobkey=id&blobtable=MungoBlobs&blobwhere=1158619524568&ssbinary=true
http://www.madrid.org/cs/Satellite?blobcol=urldata&blobheader=application/pdf&blobheadername1=ContentDisposition&blobheadervalue1=filename%3Dmujer+en+medios+digitales.pdf&blobkey=id&blobtable=MungoBlobs&blobwhere=1158619524568&ssbinary=true
http://www.madrid.org/cs/Satellite?blobcol=urldata&blobheader=application/pdf&blobheadername1=ContentDisposition&blobheadervalue1=filename%3Dmujer+en+medios+digitales.pdf&blobkey=id&blobtable=MungoBlobs&blobwhere=1158619524568&ssbinary=true
https://www.ehu.eus/ojs/index.php/Zer/article/view/3650
https://sede.educacion.gob.es/publiventa/PdfServlet?pdf=VP15258.pdf&area=E
http://www.revistalatinacs.org/074paper/1334/17es.html
http://www.revistalatinacs.org/aa2000qjn/89pastora.html
https://www.vanguardia.com
https://www.ucm.es/data/cont/docs/268-2013-07-29-Pinuel_Raigada_AnalisisContenido_2002_EstudiosSociolinguisticaUVigo.pdf
https://www.ucm.es/data/cont/docs/268-2013-07-29-Pinuel_Raigada_AnalisisContenido_2002_EstudiosSociolinguisticaUVigo.pdf
http://www.revistalatinacs.org/070/paper/1060/30es.html
https://www.ehu.eus/ojs/index.php/Zer/article/view/3838

BOHORQUEZ-PEREIRA, G., ESPINEL, G. A., & MOJICA, E. C. Women columnists, opinion leaders

Sudrez, M. & Ortega, A. (2019). Género y opinién. El rol secundario de las mujeres en los
espacios periodisticos. (Gender and opinion. Secondary role of women in journalistic
texts). IQual. Revista de Género e Iqualdad, (2), 133-146. https://doi.org/10.6018/iQual.324321

Torres, C. & Silva, U. (2010). Periodismo y Género. Reflexiones de intervencién desde el
género (Journalism and Gender. Intervention reflections from the gender). Retrieved
from http://www.mujeresenred.net/spip.php?article1843

Vidales, C. (s.f.). Escritoras y periodistas colombianas en el siglo XIX (Colombian writers and
journalists of the 19th century). La rana dorada: Revista de historia y cultura. Retrieved
from http://hem.bredband.net/rivvid/carlos/mujeres.htm

Wimmer, R. & Dominik, J. (2001). Introduccién a la investigacién en medios masivos de
comunicacién (6ta ed.) (Mass media research: an introduction (6th ed.)). Mexico City,
Mexico: International Thomson Editores.

ABOUT THE AUTHORS

GIOVANNIBOHORQUEZ-PEREIRA, master’s in political science from the Pontificia Universidad Javeriana,
Cali campus, Colombia. Candidate for a Ph.D. in Political Science from the Universidad del Zulia,
Venezuela. Member of the ICT and Citizenship Research Group, Category B, Colciencias, Colombia.
Associate professor at the School of Social Sciences of the Universidad Pontificia Bolivariana, UPB,
Bucaramanga campus, Colombia. Coordinator of the U’wa Werjaya Training Research Group of the

UPB Faculty of Social Communication-Journalism, Bucaramanga, Colombia.

https://orcid.org/0000-0001-7752-2008

GLADYS ADRIANA ESPINEL RUBIO, master’s in Studies on Latin American Political Problems from the
Universidad del Cauca, Colombia. Ph.D.in Political Science from the Universidad del Zulia, Venezuela.
Director of the Communication and Media Research Group (GICOM) recognized by Colciencias. Member
of the Border Affairs Research Network (RIAF). Assistant professor in the Department of Pedagogy,
Andragogy, Communication and Multimedia at the Universidad Francisco de Paula Santander, Cdcuta,

Colombia.

https://orcid.org/0000-0002-8796-9257

ELIANA CATERINE MOJICA ACEVEDO, master’s in Educational Management from the Universidad
Pedagdgica Experimental Libertador, Rubio campus, Venezuela. Associate professor at the
Communication Department of the Universidad de Pamplona, Colombia, representative of the Faculty
of Arts and Humanities before the Research Committee of said university. Member of the OBSERVA
Research Group, category B of Colciencias, advisor to the Secretariat of Borders and International

Cooperation of Norte de Santander. Member of the Border Affairs Research Network (RIAF).

https://orcid.org/0000-0002-7659-3370

93


https://doi.org/10.6018/iQual.324321
http://www.mujeresenred.net/spip.php?article1843
http://hem.bredband.net/rivvid/carlos/mujeres.htm

